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CHAPTER 01

Overview




Retail e-commerce sales worldwide from 2014 to 2025 (in billion U.S. dollars)

Global retail e-commerce sales 2014-2025

Sales in billion U.S. dollars

2014 2015 2016 2017 2018 2019 2020 2021 2022* 2023* 2024* 2025*
4I Description: In 2021, retail e-commerce sales amounted to approximately 4.9 trillion U.S. dollars worldwide. This figure is forecast to grow by 50 percent over the next four years, reaching about 7.4 trillion dollars by 2025Read more Sta t i sta r
Note(s): Worldwide; 2014 to 2021; * Forecast. Includes products or services ordered using the internet via any device, regardless of the method of payment or fulfillment; excludes travel and event tickets. 2014 to 2019 data are from earlier reportingRead more J
Source(s): eMarketer


http://www.statista.com/statistics/379046/worldwide-retail-e-commerce-sales
http://www.statista.com/statistics/379046/worldwide-retail-e-commerce-sales

E-commerce as percentage of total retail sales worldwide from 2015 to 2025

E-commerce as share of total retail sales worldwide 2015-2025

Share of retail sales
;
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5% -
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-
Description: Internet sales have played an increasingly significant role in retailing. In 2021, e-commerce accounted for nearly 20 percent of retail sales worldwide. Forecasts indicate that by 2025, the online segment will make up close to a quarter of total global retail Sta t I sta rl

5
I sales. Read more
Note(s): Worldwide; 2015 to 2020; * Forecast. Includes products or services ordered using the internet via any device, regardless of the method of payment or fulfillment; excludes travel and event tickets. 2015 to 2018 data are from earlier reportingRead more

Source(s): eMarketer


http://www.statista.com/statistics/534123/e-commerce-share-of-retail-sales-worldwide
http://www.statista.com/statistics/534123/e-commerce-share-of-retail-sales-worldwide

Retail e-commerce sales CAGR from 2022 to 2025, by country

E-commerce retail sales CAGR 2022-2025, by country

Compound annual growth rate
0% 5% 10% 15% 20% 25%

Brazil . . : 20.73%
Argentina : : : I 20.69%
Turkey 20.24%

Russia : ' : 18.73% |
India ' ' ' 18.49%
South Africa

Mexico

17.11%
16.8%

Italy 16.57%
Japan
United States

Spain

14.7%
14.55%

14.1 s%
14.06%
13.28%

Canada

Australia

Indonesia 12.95%

-
6 I Description: According to recent industry calculations, Brazil will rank first in terms of retail e-commerce development with a compound annual growth rate of 20.73 percent between 2022 and 2025. Online shopping is one of the most popular internet activities Sta t I sta r
worldwide - with some product categories being more popular than others. The global retail e-commerce CAGR during the same period was 11.35 percentRead more J
Note(s): Worldwide
Source(s): Statista; Statista Digital Market Outlook


http://www.statista.com/statistics/220177/b2c-e-commerce-sales-cagr-forecast-for-selected-countries

Annual retail e-commerce sales growth worldwide from 2017 to 2025

Retail e-commerce sales growth worldwide 2017-2025

E-commerce sales growth rate

5%
2017 2018 2019 2020 2021* 2022* 2023* 2024* 2025*
L]
7 I Description: In 2021, global e-commerce sales grew by 16.8 percent compared to the previous year. In that period, e-commerce accounted for approximately 20 percent of all retail sales worldwide Read more I r
Note(s): Worldwide; 2017 to 2020; * Forecast. Includes products and services ordered using the internet via any device, regardless of the method of payment or fulfillment, numbers may not add up in total due to rounding. Excluding event tickets. [...Read more J

Source(s): eMarketer


http://www.statista.com/statistics/288487/forecast-of-global-b2c-e-commerce-growth
http://www.statista.com/statistics/288487/forecast-of-global-b2c-e-commerce-growth

Srcl)'ect)ed global retail e-commerce sales in 2020, by region (in billion U.S.
ollars

Global e-commerce sales forecast 2020, by region

Sales in billion U.S. dollars
0 500 1,000 1,500 2,000 2,500 3,000

Asia Pacific

2,448.33

749

North America

Western Europe

498.32

92.91

Central & Eastern Europe

Latin America 83.63

Middle East & Africa 41.56

-
Description: In 2020, global retail e-commerce sales are projected to reach 3.9 trillion U.S. dollars with Asia Pacific generating approximately 2.45 trillion U.S. dollars in online retail sales. Asia Pacific's dominance in e-retail is due to China's impact in the overall segment. Sta t I sta r
Second-ranked North America is set to product 749 billion U.S. dollars in retail e-commerce revenues.Read more J
Note(s): Worldwide; 2020

Source(s): eMarketer


http://www.statista.com/statistics/311357/sales-of-e-commerce-worldwide-by-region

Leading countries based on retail e-commerce sales growth in 2022

Fastest-growing retail e-commerce countries 2022

Retail e-commerce sales growth

0% 5% 10% 15% 20% 25% 30%
Philippines : : : : : 25.9% I
India . . . . . 25.5%
Indonesia : 23% .
Brazil 22.2%
Vietnam | | | 1 9%;
Argentina : : : 18.6%5
Malaysia . . . 18.3%
Thailand 18%
Mexico . . . 18%
United States : : : 15.9%
?:;cr:gtznégzigizjs, Ienct%rgzmrirec:;aslerslsme;ez;ogzﬁfes;ttzﬁm\g Eiicfﬁgerfsi?cﬁizuﬁme Americas. The Philippines and India would lead the way, with online sales increasing by more than 25 percent. Brazil and Argentina appear to be the fastest-growing e- Stat i sta E

Note(s): Worldwide; January 2022
Source(s): eMarketer


http://www.statista.com/statistics/266064/revenue-growth-in-e-commerce-for-selected-countries

Number of digital buyers worldwide from 2014 to 2021 (in billions)

Global number of digital buyers 2014-2021

2.05

Digital buyers in billions

2014 2015 2016 2017 2018* 2019* 2020* 2021%*
-
10 I Description: This timeline displays a forecast of the number of digital buyers worldwide from 2014 to 2021. In 2021, over 2.14 billion people worldwide are expected to buy goods and services online, up from 1.66 billion global digital buyers in 2016Read more I r
Note(s): Worldwide; 2014 to 2017; 14 years and older; * Forecast. The source defines digital buyers as internet users who have made at least one purchase via any digital channel within the past year, including online, mobile and tablet purchases. [...Read more J

Source(s): eMarketer


http://www.statista.com/statistics/251666/number-of-digital-buyers-worldwide
http://www.statista.com/statistics/251666/number-of-digital-buyers-worldwide

Digital buyer penetration worldwide from 2016 to 2021

Digital buyer penetration worldwide 2016-2021

Share of internet users

0%
2016 2017 2018* 2019* 2020*

Description: This statistic gives information on the digital buyer penetration worldwide from 2016 to 2021. In 2016, 58.3 percent of global internet users had purchased products online. In 2019, this figure is expected to grow to 63 percent. With digital buyer
penetration expected to surpass 65 percent of internet users worldwide in 2021, the e-commerce industry is set to evolve and expand. In 2016, the number of digital buyers worldwide reached 1.5 billion. A year later, the number rose to 1.66 [...Read more
Note(s): Worldwide; 2014 to 2017; 14 years and older; * Forecast. Internet users who have made at least one purchase via any digital channel within the calendar year, including online, mobile and tablet purchasesRead more

Source(s): eMarketer

2021%*
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http://www.statista.com/statistics/261676/digital-buyer-penetration-worldwide
http://www.statista.com/statistics/261676/digital-buyer-penetration-worldwide
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Benchmark




Market cap of leading consumer internet and online service companies
worldwide as of June 2021 (in billion U.S. dollars)

Leading internet and online services companies worldwide 2021, by market cap

Value in billion U.S. dollars
0 200 400 600 800 1,000 1,200 1,400 1,600 1,800 2,000

Amazon.com
Alibaba.com
Shopify
PinDuoDuo
Prosus
JD.com

Uber

Airbnb
Booking.com
Recruit
Mercado libre
Coupang
Doordash
Pinterest

L]
13I Description: Amazon is the biggest consumer internet and online service company worldwide with a market cap of approximately 1,735 billion U.S. dollars as of June 2021. Amazon was ranked first among the assorted online companies related to the retail, real estate, Sta t I sta r
mobility, travel and hospitality sectors. Digital commerce platform Alibaba.com was ranked second with a market cap of 614.8 billion U.S. dollars.Read more J
Note(s): Worldwide; June 30, 2021
Source(s): GP Bullhound; S&P Capital IQ


http://www.statista.com/statistics/208843/stock-market-value-of-web-based-companies

Projected revenue growth of selected internet and online service company
verticals worldwide from 2019 to 2021

Revenue growth of selected internet and online service company verticals 2019-2021

Projected average revenue growth
-40% -30% -20% -10% 0% 10% 20% 30% 40% 50%

Marketplaces (e.g. Delivery Hero, Just Eat, Takeaway.com) : 44%

Large cap e-commerce (e.g. Alibaba, Amazon, eBay)

E-commerce (e.g. Asos, Ocado, Farfetch, Hello Fresh)

Classifieds (e.g. Autohome.com.cn, Scout24, Zillow)

Online travel (e.g. Booking.com, Expedia, Lastminute.com) —27%_

L]
14I Description: In 2021, the online marketplace vertical is projected to increase its revenues by 44 percent compared to 2019. While marketplaces and large cap e-commerce (which includes Amazon and Alibaba) are the verticals with the biggest projected segment sta t I sta r'

revenue growth, online travel services are still being affected by the pandemic and see their revenues decline by 27 percent.Read more
Note(s): Worldwide; June 30, 2021; all values are estimates
Source(s): GP Bullhound; S&P Capital IQ


http://www.statista.com/statistics/271579/internet-company-vertical-revenue-growth

Market cap of leading vertical e-commerce companies worldwide as of June
2021 (in million U.S. aollars)

Leading vertical e-commerce companies worldwide 2021, by market cap

Market cap in million U.S. dollars
0 5,000 10,000 15,000 20,000 25,000 30,000 35,000 40,000 45,000 50,000

JD Health (China)
Peloton (United States)
Wayfair (United States)

Ocado (United Kingdom)
HelloFresh (Germany)
GoodRx (United States)
Pop Mart (China)
Ozon.ru (Russia)
DingDong (China)

Figs (United States)
Stamps (United States)
Zooplus (Germany)
1-800-FLOWERS.COM (United States)
Miss Fresh (China)

L]
15I Description: With a market cap of over 45.6 billion U.S. dollars, JD Health ranks first among the leading vertical e-commerce companies worldwide. According to June 2021 data, the China-based company ranks ahead of competitors Peloton and Wayfair. Second- Sta t I sta r
ranked Peloton's market cap amounted to almost 37 billion U.S. dollars. Read more J
Note(s): Worldwide; June 30, 2021
Source(s): GP Bullhound; S&P Capital IQ


http://www.statista.com/statistics/1039489/leading-vertical-e-commerce-companies-by-market-cap

Market cap of leading online marketplaces worldwide as of June 2021 (in
million U.S. dollars)

Leading online marketplaces worldwide 2021, by market cap

Market cap in million U.S. dollars
0 10,000 20,000 30,000 40,000 50,000 60,000 70,000 80,000 90,000 100,000

Uber (United States)
Mercado Libre (Argentina)
DiDi Global (China)
DoorDash (United States)
Delivery Hero (Germany)
Etsy (United States)
Carvana (United States)
Lyft (United States)
Takeaway.com (Netherlands)
Farfetch (United Kingdom)
Allegro (Luxembourg)
Opendoor (United States)
Fiv err (Israel)

Auto1 Group (Germany)

L]
16 I Description: With a market cap of over 94 billion U.S. dollars, Uber ranks first among leading online marketplaces worldwide. According to June 2021 data, the United States-based company ranks ahead of competitors Mercado Libre and DiDi Global. Second-ranked sta t I sta r
Mercado Libre's market cap amounted to nearly 78 billion U.S. dollars. Read more J
Note(s): Worldwide; June 30, 2021
Source(s): GP Bullhound; S&P Capital IQ


http://www.statista.com/statistics/1039552/leading-online-marketplaces-by-market-cap

Most visited online retail websites worldwide in 2022, by average monthly
traffic (in million visits)

Leading retail websites worldwide 2022, by traffic

Average number of monthly visitors in millions
0 500 1,000 1,500 2,000 2,500 3,000 3,500

amazon.com 3,132.08
ebay.com
walmart.com
aliexpress.com
etsy.com

amazon.de
wattpad.com
amazon.co.uk
ikea.com
homedepot.com

v | Svetae Of slmost 513 billon vistors n 2022, follonad by Sy com with S5milion vete o marage each moran acad qiare o o1 S{eYIng athome andl ordering fems online wnich they usally would purchase fvstore. Amazon.com had a montnly trafic Sta t | Sta 5

Note(s): Worldwide; January to April 2022; based on Semrush .Trends data
Source(s): Semrush


http://www.statista.com/statistics/274708/online-retail-and-auction-ranked-by-worldwide-audiences

E—commerce market share of leading e-retailers worldwide in 2020, based on
MV

Global e-commerce market share of leading e-retailers 2020

mTaobao, Alibaba, and Tmall 25%

W Rest of the web 39%

B Combined share of Suning.com,
Rakuten, Apple, Walmart,

: E)D.com 9%
Vip.com, and Shopee 6% meBay2% ™ Pinduoduo 6%

L]
Description: This statistic presents the e-commerce market share of leading e-commerce companies worldwide in 2020. During that year, Amazon accounted for 13 percent of global e-commerce GMV, while Alibaba, Tmall, and Taobao ranked first with 25 GMV share. sta t I sta rI

Note(s): Worldwide; 2020; based on gross merchandise volume (GMV)
Source(s): Activate; Various sources (Company findings, press releases, Digital Commerce 360, and eMarketer)


http://www.statista.com/statistics/664814/global-e-commerce-market-share

Most popular online marketplaces worldwide in 2020, based on gross
merchandise value (in billion U.S. dollars)

Leading global online marketplaces 2020, by GMV

GMV in billion U.S. dollars

Taobao Tmall Amazon JD.com eBay

Description: In 2020, Chinese online shopping platform Taobao was the world's most popular online marketplace based on gross merchandise value, with a GMV of approximately 609 billion U.S. dollars. Also based in China, B2C e-commerce site Tmall ranked second,

i '
with a GMV of 593 billion dollars. U.S.-based Amazon came in third, with a 475 billion dollars gross merchandise value.Read more Sta t I sta J

Note(s): Worldwide; 2020
Source(s): Digital Commerce 360


http://www.statista.com/statistics/885354/top-global-online-marketplaces-by-gmv
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Distribution of global e-commerce sessions as of October 2019, by source
and medium

Share of e-commerce traffic worldwide 2019, by source and medium

Organic search Paid search Direct Email Social Display Referral Other
Retail 32% 33% 12% 9% 8% 2% 1% 2%
Multi-channel 38% 24% 13% 13% 8% 1% 1% 2%
Online only 24% 46% 10% 4% 9% 5% 2% 1%
Travel 47% 19% 17% 1% 4% 2% 7% 2%
Travel - Hotels 34% 20% 21% 2% 3% 5% 12% 3%
Travel - Tickets & Tours 54% 19% 15% 1% 5% 1% 4% 1%
Overall 33% 32% 12% 9% 8% 2% 2% 2%
Description: This statistic presents the distribution of global e-commerce sessions as of October 2019, by source and medium. During the measured period, search traffic generated 65 percent of total e-commerce session. Overall, 33 percent were generated through sta t i Sta 5

organic search traffic and 32 percent were generated through paid search. Read more
Note(s): Worldwide; November 2018 to October 2019
Source(s): Wolfgang Digital


http://www.statista.com/statistics/820293/online-traffic-source-and-medium-e-commerce-sessions

Distribution of g!obal e-commerce sessions revenue as of October 2019, by
source and medium

Share of e-commerce session revenue worldwide 2019, by source and medium

Organic search Paid search Direct E-mail Social Display Referral Other
Retail 31% 36% 13% 7% 4% 2% 3% 4%
Multi-channel 36% 23% 15% 11% 4% 0% 3% 8%
Online only 27% 46% 1% 4% 4% 4% 4% 1%
Travel 47% 23% 18% 0% 1% 0% 9% 2%
Travel - Hotels 25% 31% 19% 1% 0% 0% 16% 7%
Travel - Tickets & Tours 55% 20% 18% 0% 1% 0% 6% 1%
Overall 33% 34% 13% 6% 4% 2% 4% 4%
Description: This statistic presents the distribution of global e-commerce session revenue as of October 2019, by source and medium. During the measured period, organic search accounted for 47 percent of travel e-commerce revenues. Social media generated four sta t i Sta 5

percent of e-commerce revenue.
Note(s): Worldwide; November 2018 to October 2019
Source(s): Wolfgang Digital


http://www.statista.com/statistics/820340/e-commerce-sessions-generating-revenue-source-and-medium

Distribution of online purchases worldwide as of April 2021, by channel

Distribution of online purchases worldwide 2021, by channel

Share of respondents

0% 5% 10% 15% 20% 25%
Online marketplaces (e.g. Alibaba, JD.com, eBay, Gumtree) : : : : 23% l
Supermarkets & grocers 18%
Amazon* . . 1495/0
Retailer sites & apps (e.g. Asos, Boohoo, John Lewis, JD Sports, Argos) 12%
Via an aggregator/delivery app (e.g. Uber Eats, Deliveroo) . : 11%
Branded sites (e.g. Nike, Apple, Dyson) 8%
Social on-platform purchasing 7%
Mercado Libre (Mercado Livre in Brazil) :5%
Other 2%
23| Riicﬁifﬁi?éfnnt'ionfet»Téirekiﬁ‘?'fecfesd??Snoiieefﬁi’Q'tifﬁfra&v‘ééﬁéﬁ?n'c??,fpusnﬁfhfﬁ’ﬁ r;iigg/nat‘myobal online shopping orders. During a 2021 survey, 18 percent of digital shoppers reported spending money in e-grocers and supermarkets. Amazon ranked third Stati sta 5

Note(s): Worldwide; March 26 to April 14, 2021; 28,426 respondents; 16 years and older; consumers who shop online at least once a month; * Global figures for Amazon did not include the UAE. To the question: "What percentage of global online [.. Read more
Source(s): Censuswide; magazine media; Wunderman Thompson


http://www.statista.com/statistics/861336/share-online-shopping-customers-vs-sales-by-platform
http://www.statista.com/statistics/861336/share-online-shopping-customers-vs-sales-by-platform

24|

Number of website visits prior to checkout in 2019, by vertical

Website sessions before conversion 2019, by vertical

Number of visits

Energy Luxury Home sur?ply & Apparel Travel Cosmetics Grocery Automotive
tec

Description: Websites in the energy sector averaged the largest amount of visits before converting customers. In 2019, energy providers required on average 4.18 visits before customers made a purchase or signed up for a service. The luxury vertical was ranked
second with an average of 4.05 visits before a purchase. In contrast, financial service customers only visited 2.35 sites before converting.Read more

Note(s): Worldwide; 2019

Source(s): ContentSquare

Financial services

statista %a


http://www.statista.com/statistics/1106552/number-of-visits-website-before-checkout

Number of pages seen at buying session worldwide in 2021, by vertical

Pages seen at buying session 2021, by vertical

Grocery

Fashion

Health & beauty
Luxury
Pharmaceuticals
Home supply & furnishings
Consumer electronics
Travel

Media

B2B

Automotive

Financial services
Telecoms

Energy

25 Description: On average, online grocery shoppers saw an average of 31 pages per buying session, more than global online fashion buyers, at 26 pages In these industries, customers were more likely to browse the offered selection and add multiple items to the cart,
where industries such as energy (nine pages viewed per buying session) offered fewer product options.Read more
Note(s): Worldwide; 2021; 46 billion user sessions across 3,870 websites

Source(s): ContentSquare

Number of pages seen
10 15

17
16
14
14
130
12

35

31

statista %a


http://www.statista.com/statistics/1106617/number-of-pages-seen-buying-session

26I

Distriblution of online shopping traffic worldwide in 2020, by device and
vertica

Share of online traffic worldwide 2020, by device

Share of traffic
m Desktop mMobile
0% 20% 40% 60% 80% 100% 120%

Fashion

Retail

Travel

-
Description: 67 percent of global online retail traffic was generated via mobile, data from 2020 showed. In the fashion industry, the mobile share of traffic was even higher, amounting to 76 percent. The traffic distribution of travel online sites was more even, as visits sta t I Sta r
from desktop accounted for 45 percent. Read more J
Note(s): Worldwide; 2020
Source(s): SaleCycle


http://www.statista.com/statistics/296695/preferred-mobile-payment-service-providers-mature-markets

27|

Conversion rate of online shoppers worldwide from 4th quarter 2020 to 4th

quarter 2021, by region

Global online shopper conversion rate 2020-2021, by region

B Great Britain B United States = Europe, Middle East, and Africa (EMEA) m Other

Conversion rate
NN W
(@) ul (@)
X X X

1.5% ---

1.0% -

0.5% ---

0.0%

Q4'20 Q1'21 Q2'21 Q3'21

Description: During the fourth quarter of 2021, 2.6 percent of visits to e-commerce websites in the United States converted to purchases, up from three percent in the same quarter a year earlier. In Great Britain, online shopper conversion rates rose to four percent.
Although mobile commerce is catching up regarding page views and revenue, traditional online shopping via PC still holds the top.Read more

Note(s): Worldwide; Q4 2020 to Q4 2021

Source(s): Kibo

Q4'21

statista %a


http://www.statista.com/statistics/439576/online-shopper-conversion-rate-worldwide

Conversion rate of online shoppers worldwide as of 3rd quarter 2020, by
platform

Global online shopper conversion rate 2020, by platform

Conversion rate

0.0% 0.5% 1.0% 1.5% 2.0% 2.5% 3.0% 3.5% 4.0%
Windows | | | 2.77%
Macintosh | | | | | 2.65%
Chrome OS l l l l l l 53.49%
i0S . . 1 é94%
Android | | | 1 394%
Windows Phone : 0.59%
Linux 0.16%
28 I Description: This statistic provides data on the conversion rate of global online shoppers in the third quarter of 2020, sorted by platform. During this period, 1.94 percent of worldwide e-commerce website visits via Android devices were converted into purchases. St a t i st a E

Note(s): Worldwide; Q3 2020
Source(s): Kibo


http://www.statista.com/statistics/304280/global-online-shopper-conversion-rate-by-platform

Conversion rate of online shoppers worldwide as of 4th quarter 2021, by
region and device

Global online shopper conversion rate 2021, by region and device

B Great Britain B United States = Europe, Middle East, and Africa (EMEA) m Other

Conversion rate
w
NS

0%
Desktop Tablet Mobile phone
L]
29 I Description: As of the fourth quarter of 2021, the e-commerce site conversion rate decreased as the screen size got smaller. In all regions studied, online shopper conversion was highest on desktop devices, followed by tablets, and finally mobile phonesRead more sta t I sta r
Note(s): Q4 2021 ‘

Source(s): Kibo


http://www.statista.com/statistics/918503/worldwide-online-shopper-conversion-rate-by-device

Online shopping conversion rate in selected verticals worldwide in 2022

Global conversion rates in selected verticals 2022

Conversion rate

0.0% 0.5% 1.0% 1.5% 2.0% 2.5% 3.0%
Home furniture :0.5% : : : :
Luxury handbags : 0.9%
General Handbags and Luggage . | 1%

Home appliances 1%

Luxury apparel
Electronics & accessories

Active footwear 1.7%
Sporting goods 1.7%
Toys and learning 1.9%;
Active apparel 2%
All verticals 2.1%

Beauty and makeup

2.2%
General apparel

General footwear

products could reach 3 percent of conversion rate, on average. Read more
Note(s): Worldwide; Q1 2022
Source(s): Salesforce Research

L]
30 I Description: Online conversion rates of e-commerce sites were the highest in food and beverage sector, at 4.4 percent in 2022. E-commerce sites selling health and beauty products followed in the conversions' ranking. Globally, online shopping sites for skincare Sta t I sta r'


http://www.statista.com/statistics/1106713/global-conversion-rate-by-industry-and-device
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32I

Total global share of consumers who shopped online in 2020, by region

Worldwide share of consumers that shop online 2020

Share of online buyers per region

Global average North America Asia Europe South America Australia Rest of the world
-
Description: In 2020, a total of over 80 percent of consumers across the globe shopped online: reaching nearly 90 percent each, the leading regions that year were South America and Asia. North America had the lowest share with just over three in four consumers I r
buying items on the internet. The online store that was used most frequently by shoppers worldwide was Amazon.com.Read more J

Note(s): Worldwide; September 1 to late November, 2020; Over 40,000 (across 39 countries); 13 years and older
Source(s): Sponsorpulse


http://www.statista.com/statistics/1192578/worldwide-share-of-consumers-that-shop-online

33I

Leading sources of inspiration for online shoppers worldwide as of April 2021

Leading sources of shopping inspiration for digital buyers worldwide 2021

Share of respondents

Other marketplaces

Search engines Social media Amazon

-
Description: In 2021, search engines were the primary source of inspiration for online shopping globally. According to a survey, 39 percent of online shoppers said they sought inspiration through searches on this channel. Overtaking Amazon, social media ranked Sta t I sta rI

second, with one-third of respondents using it for this purpose.Read more
Note(s): Worldwide; March 26 to April 14, 2021; 28,426 respondents; 16 years and older; consumers who shop online at least once a month

Source(s): Censuswide; magazine media; Wunderman Thompson Commerce


http://www.statista.com/statistics/1034149/online-shoppers-sources-of-inspiration

Leading online sources where consumers worldwide search for products as
of April 2021

Leading online sources for product searches worldwide 2021

Share of respondents

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%
Search engines : : : : : : : :40% l
Amazon . . . . . . . 38%
Other marketplaces :35%
Social media sites 27%
Retailer sites ' ' ' ' | 25%
Website of the brand they want : : : : 21% .
Comparison sites . . 13% |
Mercado Libre 13%
Via an aggregator/delivery app 13%
Retailers’ mobile apps : : 11% .
34| Bf.sncg"tphtf,;a't?ozr?1rof?ﬁf§2§r”§£? were the primary online source for searching products worldwide. According to a survey, 40 percent of online shoppers said they searched for products through this channel. Amazon ranked second, with 38 percent of respondents Stati sta E

Note(s): Worldwide; March 26 to April 14, 2021; 28,426 respondents; 16 years and older; consumers who shop online at least once a month
Source(s): Censuswide; magazine media; Wunderman Thompson Commerce


http://www.statista.com/statistics/1034209/global-product-search-online-sources
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How man‘}/ reviews do you typically read before you make a decisio
purchase:

Number of reviews online shoppers read before making a purchasing decision 2019-2021

m2019 m2021

Share of respondents

Zero Between 1 and 3 Between 4 and 6 Between 7 and 9

Description: In recent years, it has become increasingly important to the consumer to read up on a product, business, or service before spending any money. In 2021, nearly 70 percent of online shoppers typically read between one and six customer reviews before
making a purchasing decision. Less than one in ten shoppers did not have a habit of reading customer reviews before buying.Read more

Note(s): March 2021; 1,200 respondents; online shoppers

Source(s): Bizrate Insights

n to

More than 10

statista %a


http://www.statista.com/statistics/1020836/share-of-shoppers-reading-reviews-before-purchase

Average e-commerce spending per online shopper worldwide per visit as of
1st quarter 2022, by category (in U.S. dollars)

Global online shopper per visit spend 2022, by category

Average spend per visit in U.S. dollars
0.0 0.5 1.0 1.5 2.0 2.5 3.0 35

Luxury apparel

2,95

Active apparel 2.61

All verticals 2.55

-
36 I Description: This statistic presents information on the average e-commerce spending per online shopper worldwide per visit as of the first quarter of 2022, sorted by vertical. During the measured period, online shoppers spent an average of just over two and a half Sta t I sta rI

U.S. dollars per visit across all verticals. Luxury apparel is the category in which consumers spent the most money per visit on average, at 2.95 U.S. dollars.Read more
Note(s): Worldwide; Q1 2022; per-visit average amount
Source(s): Salesforce Research


http://www.statista.com/statistics/239288/countries-ranked-by-average-b2c-e-commerce-spending-per-online-buyer

Online shopping cart abandonment rate in selected industries in 2022

Shopping cart abandonment rate worldwide 2022, by industry

Abandonment rate
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100% 110%

Cruise & Ferry 98%

Mobile providers i 20.76%

Airline 90%
Luxury 87.93%
Fashion 87;79%
Automotive 85.97%
Baby & Child '

Travel

84.86%:
82% :
Car Rental 82%

Hotel
Gardening & DIY

Department Store

| 80%
79.23%
76.63%

Retail 71.24%
Sports & Outdoor 70.3%
-
37 I Description: In 2022, a significant amount of online shopping orders were abandoned, i.e. not converted into a purchase. Websites offering cruise and ferry travel services had the highest cart abandonment rates out of all measured categories with a 98 percent Sta t I sta r
abandonment rate. J

Note(s): Worldwide; 2022; 500 global brands
Source(s): SaleCycle


http://www.statista.com/statistics/457078/category-cart-abandonment-rate-worldwide

38I

Share of online shoppers who have made a purchase via social media in the
past six months in selected countries worldwide in 2020, by age group

Share of social buyers in selected countries worldwide 2021, by age group

B 18-34 years M 35-54 years 155 years and older

N w
e 3
> =

20% -

Share of respondents

15% -

10% -

5% -

0%

India UK Australia  New Zealand Spain Italy United States France Germany Canada Japan

L]
Description: When asked whether they had made a purchase via social media in the last six months in 2020, approximately a third of young people (aged 18 to 34) in the United Kingdom, stated that they had. This places the UK at the forefront in terms of social media sta t I sta r
product purchases, compared to other European countries. Brands are already very present on social media in the UK, in fact they invest more in advertising and so the UK also leads the ranking of adverting revenue Read more J
Note(s): Worldwide; September 9 to 28, 2020; 10,055 (spread across 11 countries); 18 years and older

Source(s): Shopify


http://www.statista.com/statistics/1192455/share-of-people-who-purchased-goods-on-social-media-by-age-group

Leading reasons among internet users for purchasing a product when
shopping online worldwide in 2020

Leading incentives driving purchases among internet users shopping online 2020

Share of respondents
0% 10% 20% 30% 40% 50% 60%

53%

Free delivery
Coupons & discounts 41%

Reviews from other customers 35%
Easy returns policy 33%
Quick/easy online checkout process | 30%

Next-day delivery 28%
Loyalty points 27%
Lots of good comments on social media 22% :
Knowing the product is environmentally friendly i 21%
Ability to spread payments without interest | 20%
Ability to pay with cash on delivery 18°/<;

Exclusive content or services :
Guest check-out (with no sign-in required)

Click & Collect delivery : 15%

L]
39 I Description: In 2020, the leading reason why internet users around the world added a product to their online basket and purchased the item, was the free delivery: just over half of consumers stated that this benefit would increase their likelihood of buying a product sta t I sta r
when shopping online. Many internet users also kept reviews from other customers and easy returns policies in mind.Read more J
Note(s): Worldwide; Q2 2020; 125,195 respondents; 16-64 years; internet users
Source(s): GWI


http://www.statista.com/statistics/1231069/leading-reasons-for-buying-products-when-shopping-online

CHAPTER 05

Digital payment




Most popular payment methods of online shoppers in selected regions as of
January 2019

Most used payment methods for e-commerce worldwide 2019, by region

Share of online shoppers

W India ® Europe M Asia Pacific ®Americas

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%
73%
- - 69%
Credit / debit card 71%
82%
: : 809
PayPal, Alipay, WeChat Pay, Union Pay, etc 63% 580/0
66%: :
Visa Checkout, Masterpass
Gift card, pre-paid card
. ' 10% :
Apple Wallet, Google Wallet, Baidu Wallet, etc 20%
o11% :
41 I Description: According to a January 2019 survey, 82 percent of responding online shoppers in the Americas cited credit or debit cards as their preferred payment method when making online purchases. In contrast, 80 percent of respondents from Europe claimed sta t i sta r
payment providers including PayPal or Alipay as their preferred online payment method.Read more J
Note(s): Worldwide; December 2018 to January 2019; 18,000 respondents; 17 years and older; Consumers

Source(s): UPS


http://www.statista.com/statistics/676385/preferred-payment-methods-of-online-shoppers-worldwide-by-region

Share of selected payment methods as percentage of total e-commerce
transaction volume worldwide in 2020, with a forecast for 2024

Global e-commerce payment methods 2020 & 2024, by share of transaction volume

Share of transaction volume

m2024* m2020

0% 10% 20% 30% 40% 50% 60%
Digital / mobile wallet ' ' ' ' — - 51.7% :
Credit card 20.8% o, : : :
Debit card . Lo :
Bank transfer >.3% 7'7%5
Cash on delivery A :
Charge & deferred debit card 1‘6%3'3%
Buy now pay later Sy 4-2%

. . 1%
Direct debit 1.29%
0.5%

Pre-paid card 1%
PostPay Ob?;/?%
0.2%

PrePay 0-4%

0.4%
Other g a0

Credit cards ranked second with a 23 percent market share in 2020, a figure which is projected to decline in the coming years.Read more
Note(s): Worldwide; 2020; figures are estimates; * Forecast. Values may not add up to 100 percent due to rounding. The source mentions the numbers have been compiled "using a mixture of primary and secondary data sources. Primary refers to [...
Source(s): Various sources; Worldpay

L]
42 I Description: In 2020, digital and mobile wallets accounted for roughly 45 percent of global e-commerce payment transactions, making the digital wallet by far the most popular online payment method worldwide. This share is set to increase to over 50 percent in 2024. sta t I sta r'


http://www.statista.com/statistics/1111233/payment-method-usage-transaction-volume-share-worldwide
http://www.statista.com/statistics/1111233/payment-method-usage-transaction-volume-share-worldwide

Share of selected payment methods as percentage of total e-commerce
transaction volume worldwide in 2020, by region

Global e-commerce payment methods 2020, by share of transaction volume

43|

Worldwide North America Latin America Europe Asia Pacific Middle East and Africa
Digital / mobile wallet 44.50% 29.30% 19.80% 26.40% 60.20% 14.40%
Credit card 22.80% 32% 36.50% 18.90% 19.10% 28%
Debit card 12.80% 20.10% 16.30% 18.80% 5.80% 13.80%
Bank transfer 7.70% 5.80% 9.50% 13% 6.50% 15%
Cash on delivery 3.30% 0.70% 5.50% 3.30% 4.10% 16.40%
Charge & deferred debit card 3.30% 7.40% 2.60% 4.60% 0.80% 3.40%
Buy now pay later 2.10% 1.60% 0% 7.40% 0.60% -
Direct Debit 1.20% 0.80% 1.30% 4% 0.30% 1.80%
Pre-paid card 1.10% 0.90% 1.40% 1.20% 1.10% 4%
PostPay 0.90% 0.90% 5.40% 0.10% 1% -
PrePay 0.40% 0.40% 0.80% 1.10% 0.20% 1.80%
Other 0.40% - 0.80% 1.20% 0.30% 1.30%

Description: This statistic presents information on share of selected payment methods as percentage of total e-commerce transaction volume worldwide in 2020, by region. In the measured period Worldpay estimated that digital and mobile wallet payments

accounted for 44.5 percent of online transactions worldwide. Online wallets had the highest market share in the Asia-Pacific Region, accounting for approximately 60 percent of e-commerce paymentsRead more

Note(s): Worldwide; 2020; figures are estimates
Source(s): Various sources; Worldpay

statista %a


http://www.statista.com/statistics/348004/payment-method-usage-worldwide

Share of companies that are either using or interested in selected B2C
payments services worldwide in 2019

Most popular B2C payment services among companies worldwide 2019

Share of respondents

PayPal Zelle Visa Direct  Mastercard Send Venmo Ripple Unsure Other None of the
above
Description: In 2019, 18 percent of companies were using or interesting in using PayPal, which supports online money transfers, globally. However, only eight percent of companies showed interest in using Venmo, a mobile payment service owned by PayPal. Over 40 Sta t i sta r'

percent of the companies surveyed didn't use any B2C payments services.Read more
Note(s): Worldwide; February and March 2019; 220 respondents; 220 corporate respondents
Source(s): Bottomline Technologies; Strategic Treasurer


http://www.statista.com/statistics/1084925/usage-interest-in-b2c-payments-services-among-companies

45I

Number of PayPal's total active user accounts from 1st quarter 2010 to 1st
quarter 2022 (in millions)

Quarterly number of active PayPal accounts worldwide 2010-2022

Active registered accounts in millions
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Description: PayPal's users - tracked by way of active registered accounts - continued to increase into the fourth quarter of 2021, growing by over 13 percent y-o-y from the fourth quarter of 2020. Daily active users (DAU) can vary per country, however. PayPal use in sta t i sta r
the UK, for instance, was somewhat higher than in Germany but significantly higher than the DAU found in 19 other European countriesRead more J

Note(s): Worldwide; Q1 2014 to Q1 2022
Source(s): PayPal


http://www.statista.com/statistics/218493/paypals-total-active-registered-accounts-from-2010

4e|

PayPal's net number of payments from 1st quarter 2014 to 4th quarter 2021
(in millions)

Quarterly PayPal transaction volume 2014-2021

Net number of payments in millions
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Description: PayPal processed around 5.34 billion payments in the fourth quarter of 2021. This was about 21 percent more payments than in the same period in 2020. In 2020, the payment provider's annual payment volume came to 936 billion U.S. dollars. As of that sta t i sta 5

period, PayPal had 426 million active user accounts worldwide. Read more
Note(s): Worldwide; Q1 2014 to Q4 2021
Source(s): PayPal


http://www.statista.com/statistics/218495/paypals-net-number-of-payments-per-quarter

47I

PayPal's total payment value (TPV) from 1st quarter 2014 to 3rd quarter 2021
(in billion U.S. dollars)

Quarterly transaction volume in USD of PayPal 2014-2021

Total payment volume in billion U.S. dollars

0
QT Q2 Q3 Q4 Q1T Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1T Q2 Q3 Q4 QT Q2 Q3 Q4 Q1 Q2 Q3
2014201420142014201520152015201520162016201620162017201720172017201820182018201820192019201920192020202020202020202120212021
gfosccgisgggnélljrljiggetizi?)r;?ig;-aﬁ?’o%g??s;,pF;iX::Ir;i Sfév?szne;:xg!fr;:y?nn;ﬁttjr\;gelgr;t)eacraomugtz()B;;Gbli)I:iﬁgnuuééfiggﬁ;i;representing a 41 percent year-on-year growth. This payment volume was generated through the over 3.74 billion transactions which PayPal sta t I sta 5

Note(s): Worldwide; Q1 2014 to Q3 2021
Source(s): PayPal


http://www.statista.com/statistics/277841/paypals-total-payment-volume

quarter 2021 (in billion U.S. dollars

Square quarterly gross payment volume 2015-2021

Gross payment volume (GPV) of chuare Inc. from 1st quarter 2015 to 3rd

GPV in billion U.S. dollars
N
Ul

QT Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 QT Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 QT Q2 Q3
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48 Description: This statistic shows Square's gross payment volume from the first quarter of 2015 to the third quarter of 2021. In the last reported quarter, the company's gross payment volume amounted to 42.8 billion U.S. dollarsRead more
Note(s): Worldwide; Q1 2015 to Q3 2021

statista ¥a


http://www.statista.com/statistics/575342/square-quarterly-payment-volume

CHAPTER 06

Spotlight: impact of COVID-19




Change in online traffic of selected industries worldwide as of May 2021

Online traffic change YTD 2021, by industry

Change in traffic
-25% -20% -15% -10% -5% 0% 5% 10% 15%

Travel 11.4%
Finance

Media

Cosmetics

Telecom

Luxury

Consumer Equipment
Fashion

Food Supplies —20%:

Note(s): Worldwide; May 2021 compared to January 2021; 1,400 sites; 16+ billion sessions and 90+ billion page views

L]
50 I Description: The global coronavirus pandemic is affecting consumer behavior worldwide. In May 2021, online traffic in the cosmetics segment decreased by 2.2 percent compared to the reference period in January 2021Read more Sta t I sta r.
Source(s): ContentSquare


http://www.statista.com/statistics/1105486/coronavirus-traffic-impact-industry

51I

Global development of e-commerce shares in drug store sales before and
after the coronavirus (COVID-19) pandemic

Drug stores e-commerce sales worldwide before and after COVID-19

Share of e-commerce as a proportion of total

Pre-pandemic Peak of pandemic Current
-
Description: During the peak of the coronavirus (COVID-19) crisis (March-April 2020) when many countries worldwide went into lockdown mode, e-commerce share in total retail sales saw proportions that were not seen before. In the drug store segment, this share I r
reached 16 percent during the months when the cases and lockdown measures peaked, around March-April 2020. In the current period, e-commerce share of drug store sales is measured at 14 percentRead more J

Note(s): Worldwide; January 2021
Source(s): Mastercard Economics Institute


http://www.statista.com/statistics/1229100/e-commerce-shares-development-of-drug-stores-during-pandemic
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Global development of e-commerce shares of grocery stores before and after
the coronavirus (COVID-19) pandemic

Grocery e-commerce sales worldwide before and after COVID-19
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Pre-pandemic Peak of pandemic Current
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Description: Before the coronavirus pandemic, only seven percent of grocery retail sales involved e-commerce channels. During the peak of the emergency, the e-commerce share of grocery retail grew to ten percent, while a study showed that online shopping of I r
grocery products is here to stay. Indeed, the current share of global e-commerce penetration was valued at nine percent.Read more J

Note(s): Worldwide; January 31, 2021
Source(s): Mastercard Economics Institute


http://www.statista.com/statistics/1229979/grocery-e-commerce-shares-development-during-pandemic
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Development of e-commerce shares in total retail sales in selected countries
before and after the coronavirus (COVID-19) pandemic as of January 2021

Development of e-commerce shares pre and post COVID-19, by country
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Description: During the peak of the coronavirus (COVID-19) crisis (March-April 2020) when many countries worldwide introduced lockdown measures, e-commerce share in total retail sales saw proportions that were not seen before. In the United Kingdom, where an sta t i Sta r'

already mature e-commerce market exists, e-commerce share saw as high as 31.3 percent, before stabilizing in the subsequent periods. In the most current period (as of January 31, 2021), United Kingdom, United States and Canada [...Read more

Note(s): Worldwide; January 2021
Source(s): Mastercard Economics Institute


http://www.statista.com/statistics/1228660/e-commerce-shares-development-during-pandemic

Share of consumers that shopped online for the first time since the
coronavirus pandemic was declared in 2020, by country

First-time online shoppers since COVID-19 2020, by country
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Share of respondents per country
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54I Description: Since the initial declaration of the coronavirus pandemic in 2020, about five percent of consumers in both Canada and France had bought items online for the very first time. Only about two percent of German and Japanese adults had never made online
purchases before. Globally, the vast majority of people was already acquainted with buying online prior to COVID-19.Read more

Note(s): Worldwide; September 9 to 28, 2020; 10,055 (spread across 11 countries); 18 years and older; * The source adds the following information about New Zealand: "Due to a smaller sample size, this percentage is only significantly higher than [...

Source(s): Shopify

7%

statista %a


http://www.statista.com/statistics/1192388/first-time-online-shoppers-since-covid-19
http://www.statista.com/statistics/1192388/first-time-online-shoppers-since-covid-19

Change in e-commerce usage to purchase products normally bought in-store
due to coronavirus (COVID-19) worldwide as of March 15, 2020, by country

E-commerce purchase frequency change due to the coronavirus outbreak 2020, by country
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18%
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55I Description: As of March 15, 2020, half of respondents in China said that their frequency of purchasing goods online had increased compared to one month previously. In comparison, this figure was twelve percent in Germany|
Note(s): Worldwide; March 12 to 14, 2020%; 10,000 respondents; 16-74 years; *These are the results of an Ipsos survey conducted March 12th to 14th, 2020 on the Global Advisor online platform among 10,000 adults aged 18-74 in Canada and the [..Read more

Source(s): Ipsos

Vietnam

China

India

statista %a


http://www.statista.com/statistics/1105597/coronavirus-e-commerce-usage-frequency-change-by-country-worldwide
http://www.statista.com/statistics/1105597/coronavirus-e-commerce-usage-frequency-change-by-country-worldwide
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